
 

 

 

Date:  March 30, 2020 

To:  Members of the Utah Solar Community 

From:  Jamey Johnston, Vector Biz Dev 

Re:  Utah Solar Datapoints   

 

Eight years ago, The Enterprise invited me to write an Op-Ed, “Is 
Utah’s Golden Era Green?” Two news items suggest it’s happening! 

Item #1 – Of the Top 12 OHM companies, 4 are from Utah, starting 
with Vivint, 5 from California starting with SunRun, 1 from New York, 
1 from New Jersey and 1 Unknown. https://www.ohmhomenow.com/ 

 

 

Item #2 – Vector Structural Engineers had reviewed over 100,000 U.S. 
residential and commercial projects before 2020. That’s 5%(-ish) of 
the 2 million US solar installs.   



Vector Engineering Solar Projects: 100,000 and Counting

This Utah-based firm has emerged as one of the most sought-after suppliers of engineering
support in the booming solar energy industry.

DRAPER, Utah (PRWEB) January 30, 2020 -- Late last year, Vector Structural Engineers set up its 100,000th 
project on behalf of a client in the solar installation field. The company, whose solar division was created as a 
formal part of the organization only five years ago, is now recognized as a national and, with a growing 
presence in Canada, international leader in the solar energy industry.

“We joined the solar market a decade ago,” says Principal Engineer Jacob Proctor, “but we didn’t start solar 
projects in volume for several years. As we became known in the industry, the business started to grow 
dramatically – 100-fold in five years.”

The groundwork for Vector’s solar success was laid some fifteen years ago, when the company began to design 
its own highly interactive online project management system to serve the needs of their telecommunications 
industry clients. The firm’s IT group has developed a workflow automation template that quickly steps projects 
through careful review of all engineering issues and suggests cost- and performance-effective improvements. 
Projects are often turned around in 24-hours or less. Vector has since completed over 20,000 projects for 
telecommunications companies.

The system could be modified for other, similar sectors, so when the solar boom took off, Vector was ready. Its 
solar division now employs more than 40 engineers, has, as noted, reviewed over 100,000 projects for U.S. 
solar installers, which accounts for close to five percent of all U.S. solar installations.

“Engineering,” says Proctor, “is a relatively straightforward proposition. Our clients need two things from us: 
they need to know the project is sound, and they need to know it in a hurry. We’re proud of our young solar 
division and its ability to meet those two needs, and we look forward to growing along with the solar industry 
through the 2020s and beyond.”

About Vector Structural Engineers:
Founded in 2002, Vector Structural Engineers is a full-service structural engineering firm with over 2,500 
clients throughout the United States. The company’s areas of expertise include multi-family, residential, 
commercial, telecom, bridges, industrial, and solar. Services include the design of new structures, the analysis 
and redesign of retrofit and repairs of existing structures, as well as residential and commercial solar structural 
certifications. Expert witness experience includes structural defects, foundation settlement, building code 
analysis, and soil and structure stabilization. Vector’s team includes an increasing number of engineers, a full 
drafting division, and support staff. The company is headquartered in Draper, Utah, with satellite offices in 
Mesa, Arizona; Layton, Utah; St. George, Utah; and Tustin, California.

###

Contact Information
Jacob Proctor, P.E.  James W. 'Jamey' Johnston
Principal Engineer  Business Development
www.vectorse.com  www.vectorsolar.com
jacob@vectorse.com  james@vectorse.com
801-990-1775 x112 801-990-1775, x142 / 801-598-7819 (cell)

http://www.prweb.com
http://www.prweb.com
http://www.vectorse.com
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Is Utah's next Golden Era really green?
ing. The solar PV market has grown 40
percent year over year for the past five years.
Germany has installed the equivalent of
62,500 soccer fields of solar panels. There's
more. Lots more. As Sen. Everett Dirksen
once observed, "a billion here, a billion
there, and pretty soon you're talking about
real money."

It is clear that "sustainability" will defi-
nitely affect every one of our businesses; it
could, perhaps even improve our lifestyles.
Then there is the worldwide ripple effect. If
you've ever thrown a rock into a lake (who
hasn't?), you know how it works. Except in
this case, think of the ripple effect in terms
of standards and lifestyles.

Anyone who has traveled overseas real-
izes that people in foreign lands look to
America and Americans for lifestyles and
standards. Doubt it? Count the Nike swoosh-
es. There are going to be a lot more consum-

\

It's time for something new. There's cient building techniques, urban gardening,
an upcoming generation, accompanied by advanced transportation mechanisms, dif-
members of previous generations, of course, ferent approaches to health and fitness and
that are aching for "the next big thing." We education, aquaculture, advanced soil con-
anxiously await the accompanying increase servation techniques - the list is endless!
in productivity and excitement and profits Add them all up and if you have the ability
that we sense is just over the hill, so to speak. to connect the dots, you should be able to see
Truth told, even though a return to that "the next big thing" is taking
pre-recession activity levels would shape. It's going to herald a change
be OK, what we'd really like, and in lifestyles. There's no doubt about
what the world generally delivers, it.
is an opportunity that is bigger and This is not mere speculation. The
better than anything that has corrie studies and whitepapers and books
before. Could those times really be and talks and experts that support
just around the comer? Actually, these observations are ubiquitous.
they probably are. James According to a McKinsey study,

"Sustainability" seems to fit Johnston energy efficiency alone will be a
the bill. The various components $1.3 trillion opportunity between
that make up sustainability are so 2009 and 2020. Bloomberg report-
diverse as to be colossal. There's energy ed that renewable energy expenditures were
efficiency, renewable energy, more effi- $260 billion worldwide in 2010, and grow-

ers in the next 20 years. Recent estimates
suggest that two billion new members of the
middle class will be coming from countries
like China, India, Russia and Brazil. Who do
you think they are going to emulate? If we
play our cards right, it will be America and
American lifestyles. Anybody who thinks
that our nation, land of the free and home
of the brave, is going to give up our right to
lead the world is sadly mistaken. Our actions
will be worthy of ideals. You can count on us
rising to the occasion.

Connect the dots, and your realize
that sustainable lifestyle technologies and
services represent more than just a state of
mind. Not only do they constitute a mega-
opportunity, they'll provide an ideal back-
drop for us to reassert our leadership in the
21st century.

see GOLDEN page 21
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able.
OK. Check, Utah is the place.GOLDEN

from page 11

If need be, cast aside your
skepticism for a moment. Let's just
say, for the sake of argument, that
it is true: "responsible lifestyles"
will be among the new, dramatic
high flying business opportunities.
Assume that the current economic
slowdown fades away, we cast off
the doldrums and American con-
sumers get excited again. Let's say
that sustainability is "the next big
thing." Would you like to position
yourself to "get a good seat"?

Let's start by asking one of
several key questions. Could Utah
become one of the sustainability's
epicenters? Sort of an international
center of self-reliant excellence?
The answer is "yes."

Utah and Sustainability
Utah has already demonstrat-

ed that it can be an innovator and
leader. We did it in high tech, we
do it in mining and engineering,

and our "sustainability" credentials
are strong. Utah's philosophical
heritage is in sync with the prin-
ciples of self-reliance and sustain-
ability - this is the direction the
world is headed, and it just happens
to be part of our genetic makeup.
It could be considered a sort of
Utah mantra ... after all, aren't we
already the epicenter of the food
storage universe?

Seriously, we have a good
start. For more than 150 years,
we have embraced principles that
reflect a commitment to sustain-
ability. Likewise we are known for
our entrepreneurial spirit. To back
us up, we have world-class educa-
tional institutions with great scien-
tific and engineering talent - Utah
State University, the University of
Utah, Brigham Young' University
and UVU are accompanied by a host
of other institutions. It wouldn't
take much for us to turn on a spigot
of innovation out of which would
pour countless technologies and
advances and services ready-made._-----_._-------

for commercialization.
Utah has always prided itself

on the fact that we have the natu-
ral resources to be self-sufficient.
Think what would happen if we,
as a state, put our minds together
and decided that when individuals,
businesses, corporations, institu-
tions, communities and other orga-

r---- '

nizations sought out sustainabil-
ity strategies, we could say, this is
most definitely "the place." What
if we decide that we are people
that everybody turns to because we
understand how to achieve sustain-
able, self-reliant and self-sufficient
lifestyles?

It could be fun, and profit-

Having sold his first solar and
wind systems in the 1970s, James
W. Johnston can be considered
a renewable energy veteran.
He is vice president of sales at
ProgressivePowerSolutions (www.
ppswest.com).Grem.




